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Portfolio

a Profile
| constantly hone my skills in marketing and content creation as a creative and committed marketer. During my
nearly 10 years as an instructor in the Marketing and E-Commerce department, | gave several workshops and
marketing consultations to students and businesses. In addition, | also have a solid background in marketing strategies
and business development. Capable of utilizing digital marketing tools to boost sales and overall corporate productivity.
@ Education
Bachelor in marketing & e- commerce, Jazan University 2013
Intensive English Program (IEP), ELS , Orlando, florida USA 2016

& Employment History

Teaching assistants at Jazan University, Jizan 2013

« Supervisor of Cooperative Training Unit in Business Administration College.

« Member of the committee in charge of creating the Applied College’s brand.

« Coordinator for the diploma program in social media management.

« lcontributed to improving educational staff effectiveness by teaching Skills
management and marketing subjects to high school teachers.

« founder of the university’s Entrepreneurship Club. Strategies formulate

Project Manager at Innovation Unit Creativity and Cognitive and 2014 Project Management

Entrepreneurship, Jazan University,

« Promote innovation among the University community. Data Analysis

« facilitate the promotion of innovative ideas and devise means of their utilization.

« Initiate business entrepreneurship services and provide technical support for Creative Thinking
creative projects.
« The Market Research and feasibility studies. Content Marketing
« Planning and Business Development.
marketing consultant & business developer at Inspire Solutions, Jizan 2017 creative writing
« Determine the position of the brand and emphasize its distinctive features.
« Analyzing and evaluating the marketplace to reach the target market. Marketing Campaigns
« Support business growth by writing and executing marketing plans
Digital Marketing Manager at Cylaper 2020 Photography & Videography
. Slricfc;\i/:rlng innovative ways to enhance social networks and track website CMS Tools
« Manage marketing channels including SE0/SEM, marketing database, email,
and advertising campaigns. SEQ/SEM
« Planned, formulated, and implemented the overall digital marketing
strategies. AdWords, Paid Ads
Marketing Manager at Mrketna 2021
« |dentify, develop, and evaluate marketing strategy Google Analytics and Google
« Managing the marketing processees from research and planning to execution and Search Console
analysis.

« Turn fansinto customers, turn customersinto advocates and keep a watchful eye
on the company’s reputation.
« Overseeing and marketing campaigns and creating its budget.

film director at Trend 2020 English

Languages

« Directing and producing visual content for many ministries and organizations.

« Together with writers and editors, we have produced visual content that is
appropriate for both brands and the target audience.

« Creating visual content for marketing campaigns.

« Convert creative ideas into tangible results.

« We always make sure that the content is suitable for successful display on social
media platforms.

cinematographer at Qomra 2019

« filming many video content marketing for shahid.
« Working with the creative team to tell amazing stories.

« Produce some creative tourism films for CGC and Visit Saudi
« Understanding marketing targets and then developing content strategies
accordingly.
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ax Internships

CSR at Saudi Aramco

n my capacity as a CSR department intern, | developed the company’s brand image and
increased community involvement by creating and putting into action social programs,
strategies, and events. | had a journal and took notes every day about new things | learned,
and feedback | was given by my supervisors. This helped me understand myself more and
identify the areas that | needed to improv.

Marketing at Michigan State University, Michigan City

Through my internship, | was able to put my education in business and marketing into action
by developing several useful skills and tactics. Additionally, we went to several important US
companies, including ford, Bloomberg, Google, facebook, and LinkedIn.

% Courses

Understand customer’s behaviors.

The Power of Content Marketing.

social Media Marketing and Management
film Production.

Customer Segmentation and Prospecting

Analysis, targeting, positioning, segmentation and setting goals in marketing.

Branding Your Business for Growth
Drone Programing

% Local & International participations

Global Islamic Marketing Conference, Abu Dhabi.
Jamboree, Sweden.

World scout conference, Brazil

Misk Global forum, Riyadh

Entrepreneurs forum, Jeddah

Social Media Week Conference, New York City Mis

W Memberships

Nikon Ambassador, mentor and supervise coaches

The Saudi federation for Cybersecurity Programming and Drones
International Islamic Marketing Association.

Youth Businessmen Committee , jazan chamber

Saudi Mangment Association

Hawi, Quality of Life Program

cinema association

1€ References
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